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Disclaimer

Presentations are intended for educational purposes only and do not replace independent 

professional judgment. Statements of facts and opinions expressed are those of the 

participants individually and, unless expressly stated otherwise, are neither the opinion nor 

position of The Digital Insurer. The Digital Insurer do not endorse or approve, and assume 

no responsibility for, the content, accuracy or completeness of the information presented.
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Today’s Panellists
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Discussion Agenda

75 
Minutes

Opening remarks from Shalini Pavithran @ MII 5 minutes

Global overview with Simon Phipps @ TDI 10 minutes

Landscape overview of Malaysia with Vas Ramunujam

@ Cover Genius

10 minutes

Perspectives from Wan Najib @ FWD 5 minutes

Perspectives from Rohit Nambiar @ AXA Affin Life 5 minutes

Panel discussion 30 minutes

MII  & TDI updates and wrap up 10 minutes
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How to participate

How to participate:

If you have a question please type into the Q&A area

If you have a comment please type into the chat area

Session format:

The moderator will use a combination of their own questions and those from the 

audience
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Welcome

Shalini Pavithran

CEO, The Malaysian Insurance Institute
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Global Overview

Simon Phipps

Founder, The Digital Insurer
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TDI POV: Industry Warning – digital 

tipping point is approaching insurers 

faster than expected

Executive teams must urgently 

accelerate their transformation efforts

TDI Academy. Learning for the digital age. 8
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Most insurers will lose 18 – 24 months
…off transformation roadmaps if they want to keep up

Source: TDI estimates

Widening Gap likely for most 

Insurers

• Already laggards

• Focus on ‘keeping the lights on’

• Curtailment of  ‘discretionary spend’ 

• Failure to re-set strategically

• All resulting in increased 

vulnerability to competitors and new 

entrants

Consumer TP was expected 2022

Consumer TP now expected 2020

Insurers need to accelerate digital plans by 2 years to simply “stay still”

TDI Academy. Learning for the digital age. 9
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10Working together to accelerate the digital transformation of insurance
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New Market Space is Emerging in Insurance

CONFIDENTIAL – NOT FOR DISTRIBUTION
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TDI POV: Agency alarm bells are 

ringing as consumer adoption of digital 

accelerates beyond Tipping Point

Insurers, and their agents, need to 

urgently transform from ‘traditional 

sales’ to an ‘OMNI advisor’ model - not 

only to stay relevant, but also to 

generate significant growth in the years 

ahead

TDI Academy. Learning for the digital age. 12
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Opportunities for insurers to move into 

new space

Working together to accelerate the digital transformation of insurance

“Blue Ocean”
Transform

“Red 
Ocean”
Evolve

Model
Maturity

Channel

Performance

TRADITIONAL

Sales Agent

DIGITALLY-PRESENT

OMNI Advisor

DIGITALLY-ENABLED

Quality Agent
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“ 
ECOSYSTEMS are the future of insurance

” 

Source: https://platformed.info/platform-business-models-are-transforming-insurance/

Will platforms & ecosystems transform insurance?
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15 Source: www.linkedin.com/pulse/platform-business-model-what-alex-moazed/

There is a big prize to play for
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McKinsey: Ecosystems 25-30% global GDP by 2025

Source: https://www.mckinsey.com/industries/financial-services/our-insights/insurance-beyond-digital-the-rise-of-ecosystems-and-platforms
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Bain: Insurer ecosystem opportunities plentiful
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Bain Report – Ecosystems increase insurer NPS

Source: https://www.bain.com/contentassets/6949813d3e664c1caf061421e8c06d02/bain_report-customer_behavior_and_loyalty_in_insurance_2018.pdf

https://www.bain.com/contentassets/6949813d3e664c1caf061421e8c06d02/bain_report-customer_behavior_and_loyalty_in_insurance_2018.pdf
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Global

Europe Asia

InsurTech Landscape – Category view

Source: TDI InsurTech Directory – “The World’s InsurTech Database”



21

Landscape Overview of Malaysia

Vas Ramunujam

Head of insurance, Malaysia, Cover Genius

We are an end-to-end B2B distribution platform 
enabling the world’s largest digital companies to 
insure their global customers, at the point of sale 
or sign up.



MALAYSIAN INSURANCE ECOSYSTEM

● Vibrant Fintech Ecosystem

○ >200 Fintechs (2019)

○ Malaysian Digital Economy Corporation (MDEC)

○ Malaysian Global Innovation and Creativity 

Centre (MaGIC)

○ Cradle

● Progressive Regulator

○ Fintech Regulatory Sandbox

○ Fintech Booster Program (with MDEC)

● Notable Partnerships

○ Chubb <> Grab

○ Great Eastern <> Boost

○ Axa <> Digi

○ Allianz <> Speedhome

○ Policy Street <> Foodpanda

○ Allianz <> BIMA

○ Takaful Ikhlas <> GHL <> Senang

● Massive Opportunity

○ 33m: Population

○ 55%: Life Insurance

○ 75%: Smartphone

○ 50%: Mobile banking (5x from 2014-18’)

○ 86%: Internet

● Investor Interests

○ Policy Street: $1.8m (Series A)

○ Qoala: 13.5m (Series A 🇮🇩)

○ PolicyPal (Acquired by AMTD 🇸🇬)

○ Lemonade: >$4bn (IPO)*

○ Duck Creek: >$5bn (IPO)*

● What to expect

○ Pandemic shift on Digital Consumer behaviours

○ Operational shifts for insurers

○ Increased ecosystem partnerships

○ Realisation of “New-age” distribution models
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Malaysia’s Dynamic InsurTech Map IT’S DYNAMIC - CLICK AWAY!

Value Chain Innovations New Digital Business Models

InsurTech Supporters

Knowledge

Ecosystems

Source: TDI Analysis using TDI InsurTech Directory. Disclaimer : Not claiming to be exhaustive and may include InsurTechs that are no longer active. Please let us know if you think we need to make a change. 

Sales

Industry / Govt Bodies

P2P & Community

Financing Hubs

Product Development

Claims 
Management

Administration/Systems

Health & WellnessOn Demand & DIRECT

BETA VERSION

MicroInsurance

Risk Assessment

Comparison Sites

https://www.the-digital-insurer.com/search-insurtech-directory/
https://www.the-digital-insurer.com/insurtech-directory/clickncare/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.prudential.com.sg/wedopulse
https://www.the-digital-insurer.com/insurtech-directory/neuroware/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/mycash-online/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/moneymatch/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/hellogold/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.grab.com/sg/
https://www.the-digital-insurer.com/insurtech-directory/comparehero/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/fatberry/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/getcover/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://loanstreet.com.my/
https://www.the-digital-insurer.com/insurtech-directory/policystreet/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/ringgitplus/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/goinsurance/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://fi.life/
https://www.the-digital-insurer.com/insurtech-directory/insurback/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/moovby/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.iglooinsure.com/
https://www.the-digital-insurer.com/insurtech-directory/bookdoc/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/merimen/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/tigerlab/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/qoala/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://asiaventuregroup.com/
https://www.the-digital-insurer.com/insurtech-directory/intres-capital/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
http://ieol.com.my/
https://www.vsure.life/
https://www.senangpks.com.my/
https://ouchfree.co/en
https://www.the-digital-insurer.com/insurtech-directory/katsana/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/jirnexu/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/agiliux/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/bima/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://mdec.my/
https://mymagic.my/
https://www.cradle.com.my/
https://www.1337accelerator.com/
http://tuascp.com/
http://th.capital/
https://www.the-digital-insurer.com/insurtech-directory/imoney/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.naluri.life/


“In 2019, Bain & Company projected that the number of digital consumers — anyone
who has purchased a product or service online (excluding travel) in the past 12 months
in Southeast Asia will reach around 310 million by 2025.”

That day will arrive by the end of 2020



PANDEMIC IMPACT

How has the pandemic shifted consumer behaviour in retail?

Source: Facebook & Bain Digital Consumers of Tomorrow, Here Today 2020 report

https://www.facebook.com/business/news/digital-consumers-of-tomorrow-here-today
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Wan Najib

Chief Strategy & Digital Distribution Officer, FWD
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Family Takaful | Direct Channel Evolution 

Digital Insurance in Malaysia Webinar

Digital Insurance in Malaysia Webinar – 18 August 2020
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An Online Journey

Digital Insurance in Malaysia Webinar

Digital Insurance in Malaysia Webinar – 18 August 2020
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Rohit Nambiar

CEO of Axa Affin - Life Insurance



Internal

Notes:

1.Household income data and population data are sourced from 

Department of Statistic Malaysia

Untapped Market Opportunity for Digital

Conventional Market At T20 

✓ Target segment: Affluent and 

mass affluent established family 

✓ Ages 35-65

✓ Characteristic: Value agent 

services, prefer comprehensive 

product with return in long run, 

and detailed oriented 

✓ Channel: Agency or Banca 

✓ Comprehensive Investment 

Linked Insurance 

Untapped Market Opportunities 

At M40

✓ Target segment: mass affluent and 

mass young professional/ family 

✓ Ages 20-40

✓ Characteristic: Tech savvy, value 

seeker, mobile, and self-service 

oriented

✓ Digital Strategy: Offer fast, easy, 

mobile and affordable product 

✓ Entry level insurance 

Digital Vision

20% market share in digital 

To be the leading digital insurer

Digital can be ~10% of the market by 2023, up from 0.01%

Exponential growth possibility, coupled with differentiation opportunity



Internal

• The AXA eMedic was launched out of market demand…

Digital Strategy based on Consumer Demand

Online Survey Result 2017: 

Could you please tell me which of the 

following is the MUST HAVE product?

1%

2%

7%

7%

8%

9%

66%

Others
(please…

Cancer Plan

Savings Plan

Critical
Illnesses Plan

Investment
Linked…

Traditional
Life…

Medical Card
(i.e.…

Survey Sample N=303

✓ In 2017, we conducted customer 

survey to understand the product 

needs

✓ Medical card is the utmost 

important product to the millennials 

customers only followed by term 

life 

✓ Management take the decision to 

launch medical product in Dec 

2017

✓ We conducted the focus group to 

understand customers

✓ Product market fit test shows 

positive result 

✓ This product was launched out of 

market demands, not due to the 

regulatory requirement 

✓ AXA eMedic: targeting 18-39 years 

old, millennials tech savvy market 

with annual limit up to RM100K and 

APE is about RM600

Digital Strategy based on Consumer 

Survey
Launch of AXA eMedic in Apr 2018



Internal

Digital Growth Strategy

eCommerce – Pure Online

✓ Enhanced UX/UI journey

✓ Seamless online buying experience 

✓ Payment gateway for online baking and credit card 

Awareness Campaign – eMedic as Anchor

✓ eMedic as the anchor product to attract the M40 segment

✓ Marketing campaign - both digital and conventional media to drive the awareness 

✓ Focus on the price strategy – RM37 a month for an adult, RM150 a month for a family of four 

✓ Become the talking point

Partnership – Insuretech & Fintech

✓ Work with as many partners as possible, i.e. 

aggregators, insuretech or fintech partners (23 today_

✓ Partnership via Data API or Affiliate model

✓ Drive awareness and comparison across industry 

Teleassist – Virtual Service

✓ Not all customers comfortable buying online, hence 

we need tele-assist as the virtual assistant 

✓ Call back customer within same day 

✓ Can even close on the phone 

Cross Sell

✓ eMedic just an anchor product

✓ We will try to cross sell eLife

or critical illness products to 

the customers or any high 

margin product 

✓ Either online cross sell or via 

tele-assist 

✓ Digital customers have 

authentic contact details in the 

database 

• eMedic as the anchor product to attract the mass market and cross sell is the profit contributor



Internal

eMedic Typical Journey

e-Medic 

Interface

AALI TODAY 15

1. Get Quote 3. Answer

Health Questions

2. Choose

your Plan

5. Done4. Make

Payment
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Panel Discussion
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Discussion Themes

1. Speed: Explore the move to online - why does it seem to be taking longer in Malaysia

2. Ecosystems advantages: Explore the advantages that new digital ecosystems players have over 

incumbents

3. Partnerships: Explore the importance of partnerships & how to create them . Are we going to see 

partnerships between P&C and life insurers to offer full service ? Should composites come back into 

fashion? What do insurers need to do to partner better with start-ups and vice versa?

4. Product: How important is product choice in digital ecosystems? And what are the new products

5. Face-to Face: What is the future role of the advisor in a digital world

6. Regulations: how can regulators support this transition to a digital world?

7. People: a The cultural / organizational challenges insurers face adopting digital



36

Snap Poll

What % of life and health business In 

Malaysia will be distributed via 

ecosystems by 2030?

Response options:

a) <10%

b) 10-30%

c) 30-50%

d) >50%

What % of general insurance will be 

“digital first” by 2030?

Response options:

a) <10%

b) 10-30%

c) 30-50%

d) >50%
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MII Updates

Shalini Pavithran

CEO, The Malaysian Insurance Institute



www.insurance.com.my

Aug  2020

Transforming The Learning Experience

Shalini Pavithran

Together Building A Future Ready Workforce
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New Skills For The New World

Upskill Reskill



Adapting Workplace Learning

Instructor 
Led 

Training

Virtual 
Instructor 

Led 
Training

Digital 
Learning

Social 
Learning

Mobile 
Learning

Webinar Vodcast



Transforming The Learning Experience

41

Learner 

in The 

Driving 

Seat

Pre 2000s 2000s Our Focus Now & Beyond 

Trainer 

In The 

Driving 

Seat
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2841

1508

Supporting Capacity Building  

Technical 
Programmes

> 100 programmes

Future Proofing 
Workforce

> 30 programmes

Governance Risk 
Compliance (GRC) 

Programmes

> 70 programmes

Leadership 
Programmes

> 50 programmes

Board & C-Suite 
Programmes

> 50 programmes

Business 
Management

> 50 programmes

Personal 
Development

> 50 programmes

Essential Skills

> 50 programmes
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TDI Updates
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About the TDI Academy

Working together to accelerate the digital transformation of insurance

www.the-digital-insurer.com/tdi-academy/

http://www.the-digital-insurer.com/tdi-academy/
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Common Core 
Curriculum

1.1 The 4th Industrial Revolution 

1.2 Our connected world 

1.3 The power of Social 

1.4 Changing consumer behaviour

1.5 More change coming 

1.6 Why data is King 

1.7 Cloud crushes costs 

1.8 Insurance Re-Booted 

2.1 SMAC as a baseline

2.2 AI, Machine Learning & RPA

2.3 Blockchain

2.4 IoT

2.5 Chat & Voice

2.6 Immersive Technologies

2.7 APIs & Microservices

2.8 Tech Architecture best practices 

7 x 8 x 1hr lessons

100% Virtual

MCQs for each

4.1 Sales tools for agents

4.2 Underwriting – Life & Health

4.3 Underwriting – P&C

4.4 Product Development

4.5 Service & Administration

4.6 Claims – Life & Health

4.7 Claims – P&C 

4.8 implementing value chain 

innovations

5.1 Platforms & Ecosystems

5.2 Microinsurance

5.3 On-demand

5.4 Comparison Sites

5.5 Peer-to-Peer & Community

5.6 Health & Wellness

5.7 Commercial

5.8 Building new digital business 

models

6.1 Data-led marketing

6.2 Direct digital marketing

6.3 digital marketing for advisors 

(o2O)

6.4 Power of content

6.5 Omni sales & servicing

6.6 Customer lifetime value & 

customer advocacy

6.7 Customer experience

6.8 Out-of-industry use cases

7.1 Why Strategy beats execution 

7.2 Regulations and ethics in a digital world

7.3 Transforming the old vs building the new

7.4. Partnerships in a digital world

7.5 AGILE & LEAN basics

7.6 Change Management as a discipline

7.7 Cultural change for a digital world -

Digital as DNA

7.8 How to succeed when most 

transformations fail

3.1 The Power of Data

3.2 Python basics 

3.3 Python intermediate

3.4 Data visualization & example 

tools

3.5 Machine learning (+ a little bit of 

deep learning)

3.6 D&A use cases in P&C

3.7 D&A use cases in Life & Health

3.8 Predictive Modelling

TDI Academy – learning for the digital age

1
OUR 

CHANGING WORLD

2
TECH

ENABLER
S

3
DATA &

ANALYTIC
S

4
VALUE CHAIN 
INNOVATIONS

5
NEW DIGITAL

BUSINESS MODELS

6
MARKETING & 

CUSTOMER EXPERIENCE

7
STRATEGY &

TRANSFORMATION

Range of Industry 

Experts

TDI
PRIME

www.the-digital-insurer.com/tdi-academy/

http://www.the-digital-insurer.com/tdi-academy/


46TDI Academy – learning for the digital age

ADI & CDI compared
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Excellent participant & sponsor 

feedback on ADI

“the ADI course has fundamentally 

re-wired my brain, it is one of the 

best investments I ever made"

TDI Academy – learning for the digital age

NPS

+49%
Excellent

Participant Feedback

“I have to say, I’m most impressed. The feedback from our 

teams is overwhelmingly positive – you took on a mighty 

task to disrupt something that needs to be disrupted – and 

delivered. We’ll undoubtedly be putting more team-

members through ADI… and are very interested in EDI 

and CDI too” 

Sponsor Feedback
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Poll

Q. How interested are you in virtual learning & development programs 

on digital insurance?

Response options:

a) Yes - for me & my company

b) Yes - for me

c) Yes - for my company

d) No - I think we know enough in this space

Snap Poll



49Working together to accelerate the digital transformation of insurance

TDI INSURTECH Directory
The world’s insurtech database
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Malaysia’s Dynamic InsurTech Map IT’S DYNAMIC - CLICK AWAY!

Value Chain Innovations New Digital Business Models

InsurTech Supporters

Knowledge

Ecosystems

Source: TDI Analysis using TDI InsurTech Directory. Disclaimer : Not claiming to be exhaustive and may include InsurTechs that are no longer active. Please let us know if you think we need to make a change. 

Sales

Industry / Govt Bodies

P2P & Community

Financing Hubs

Product Development

Claims 
Management

Administration/Systems

Health & WellnessOn Demand & DIRECT

BETA VERSION

MicroInsurance

Risk Assessment

Comparison Sites

https://www.the-digital-insurer.com/search-insurtech-directory/
https://www.the-digital-insurer.com/insurtech-directory/clickncare/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.prudential.com.sg/wedopulse
https://www.the-digital-insurer.com/insurtech-directory/neuroware/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/mycash-online/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/moneymatch/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/hellogold/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.grab.com/sg/
https://www.the-digital-insurer.com/insurtech-directory/comparehero/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/fatberry/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/getcover/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://loanstreet.com.my/
https://www.the-digital-insurer.com/insurtech-directory/policystreet/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/ringgitplus/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/goinsurance/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://fi.life/
https://www.the-digital-insurer.com/insurtech-directory/insurback/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/moovby/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.iglooinsure.com/
https://www.the-digital-insurer.com/insurtech-directory/bookdoc/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/merimen/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/tigerlab/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/qoala/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://asiaventuregroup.com/
https://www.the-digital-insurer.com/insurtech-directory/intres-capital/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
http://ieol.com.my/
https://www.vsure.life/
https://www.senangpks.com.my/
https://ouchfree.co/en
https://www.the-digital-insurer.com/insurtech-directory/katsana/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/jirnexu/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/agiliux/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.the-digital-insurer.com/insurtech-directory/bima/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://mdec.my/
https://mymagic.my/
https://www.cradle.com.my/
https://www.1337accelerator.com/
http://tuascp.com/
http://th.capital/
https://www.the-digital-insurer.com/insurtech-directory/imoney/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=my
https://www.naluri.life/
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Snap Poll

Would you like to volunteer to help to analyse InsurTechs? 

Response options:

a) Yes, I’m interested

b) Possibly, please send me more information

c) Not at the moment
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Webinars Coming up 

https://www.the-digital-insurer.com/event/blended-learning-for-

the-insurance-industry-in-a-digital-world/

https://www.the-digital-insurer.com/event/blended-learning-for-the-insurance-industry-in-a-digital-world/
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Insights to Solutions 

Series 2 coming soon
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Insuretech Connect

https://insuretechconnect.com/

https://insuretechconnect.com/
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Feedback please!

Three ways

▪ At end of webinar using survey

▪ When you receive the recording link

▪ To TDI / MII individually
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Contact Details

TDI Academy – learning for the digital age

Hugh terry @ TDI hugh.terry@the-digital-insurer.com

Simon Phipps @ TDI simon.phipps@the-digital-insurer.com

Shalini Pavithran @ MII shalini@mii.org.my

Vas Ramunujam @ Cover Genius vas.r@covergenius.com

Wan Najib @ FWD wan.najib@fwd.com

Rohit Nambiar @ AXA Affin Life rnamb@yahoo.com
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Thanks for your time!
(feedback please)

Digital insurance in Malaysia
18th AUGUST, 2020


