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1. What i1s consumer
behaviour?
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What I1s consumer behaviour?

e Consumer behaviour =

» study of how individual customers, groups or organisations
> select, buy, use, and dispose
> goods, services, time & ideas
> to satisfy their needs and wants

* It refers to the actions of the consumers in the marketplace and the underlying motives for
those actions

 Traditionally, an area of focus for research by Marketing teams
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Consumer behaviour models

Economic model Learning model

e focuses on the idea that a consumer's buying pattern is e based on the idea that consumer behaviour is governed
based on the idea of getting the most benefits while by the need to satisfy basic (food, clothing and shelter)
minimising costs. and learned (fear and guilt).

Traditional consumer
behaviour model

Psychoanalytic model Sociological model

e takes into consideration the fact that consumer e primarily considers the idea that a consumer's buying
behaviour is influenced by both the conscious and the pattern is based on his role and influence in the society.
subconscious mind. The three levels of consciousness

discussed by Sigmund Freud (id, ego and superego) all
work to influence one's buying decisions and behaviours.

Source : Sai Om Journal of Commerce & Management - Jisana T. K



http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.916.4415&rep=rep1&type=pdf
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Consumer behaviour factors

IS =

— - , * Ageand Iifecyde stage
* Motivation « Occupation * Household type
¢ Perception * Education * Reference groups
* Learning (memory) . * Roles and status
* Beliefs and attitudes \

* Personality and

* self-concept

_____—-""" \ C— « Product service and
DECISION * category selection
PROCESS / * Brand selection

. | * Reseller selection

w——fp * Purchase timing and

* Repurchase intervals
* Purchase amount

ic situation

* Marketing objectives
* Marketing strategy
* Marketing mix

—— * Culture

. * Subculture
* Technological * Social Cl
* Political e

Source: PNGFly


https://bit.ly/2rqescy

The importance of studying consumer behaviour
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Curation: 1 Min 46 Secs Video link

Importance of Studying Consumer Behaviour
Dr Selin Atalay

Professor of Marketing, Frankfurt School of Finance & Management

TDI viewing Tip;

A quick clip that’s easy to follow

Consumer Behaviour

Possible discussion points for Weekly Clinic / Things to think about

This video starts by reinforcing key messages covered earlier in this lesson, before considering how the study of consumer

behaviour can be applied in a real-life situation, and how this can benefits companies and consumers alike

Can you think of any examples of where companies should be paying more attention to consumer behaviours, to develop a

better match between needs and solutions?

Video Source : The Importance of Studying Consumer Behaviour - Frankfurt School of Finance & Management - Via YouTube
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https://www.youtube.com/watch?v=v1q1nnPCcKw
https://bit.ly/359G4Bj
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How do companies analyse consumer behaviour?

* Collecting consumer behaviour data

As the motivations that influence consumer behaviour are so wide, a research mix including a variety of
data will be the most robust. Some are more cost effective than others:

* Customer Reviews — Reading customer reviews can highlight common problems or wishes.

 Q&Assites — These sites can give you an idea of the questions and concerns that people have in relation
to your brand, service or product.

e Surveys — Online surveys can be easily set up with sites like Survey Monkey and allow you to ask specific
guestions.

* Focus groups — Bring a group of consumers together and ask them questions directly.

 Keyword research — A mainstay of SEO, keyword research can tell you what consumers are interested in
and the relative level of interest. It also helps to reveal the language they are using.

* Google Analytics — Analytics can be used to tell you where your traffic is coming from. The Audience tab
shows geography, interests, and a range of demographics.

6 Source : Brandwidth - How to Understand and Influence Consumer Behavior | g



https://www.surveymonkey.com/
https://bit.ly/2sj2LnL
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How do companies analyse consumer behaviour?

PREDICTING CONSUMER
BEHAVIOR WITH [DATA ANALYTICS
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How do companies analyse consumer behaviour?

Gartner Analytic Ascendancy Model

How can we
make it happen?
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8 Source : Gartner i ..:.{.-"



