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references

Lesson 3 – The Power 
of Social



Why this lesson will be useful for you
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• This lesson aims to provide you with an essential knowledge and 
understanding of “the power of social” including:
• why humans are social in nature,
• the notion of social has and the technology that now supports greater levels 

of social contact has e exponential changes taking place in digital 
communication, and 

• the role that social plays in the insurance industry and how this might shape 
the industry’s future.

• The lesson will allow you to think about the topics discussed and 
apply the knowledge gained in your own environment.



Explore the impact of exponential change and what that means for 

organisations 

On successful completion of this lesson, participants will be expected, at a threshold 
level, to be able to:

Understand the impact of social on the insurance business and how social is 
impacting consumer choices:

Your key learning goals
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Goal 1
Explain why humans strive to be connected and the technological changes 
increasing their ability to do so 

Goal 2 Explain how social has changed the insurance business 

Goal 3 Explain the role that social media plays in the insurance business



ADI housekeeping: what’s next

• Multiple choice questions: Retake until you pass – Must do!

• Feedback on this lesson: Welcome your views and ideas – Must do!

• Next lesson: 1.4 – Changing consumer behaviours

• Weekly clinics: Diarise them - we don’t record them

• Informal sessions
• Opportunity to meet

• Community Group: get connected

• Chat with Mentor and fellow participants
• 1-1 or group post
• 1 group for each Course

• Assignment: plan ahead take a look at the assignment at the end – you can start when you are ready



Further references for extending your knowledge
Further references are for your interest and further study and recommended to broaden your knowledge. They may form part 
of the formal assessment process. They maybe referenced in the weekly clinics.
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Area of Knowledge Description and Source Link Approx. Time Reasons to engage

1. Social  research. Website: The Hindu - Man as a social animal Read 5 mins Provides an overview of social research 
methods.

2. The brain and the need to 
communicate.

Website: Interaction Design Foundation -
Social Evolution and Why We Need to 
Communicate

Read 15 mins Provides an overview of how social behaviour 
“comes about”.

3. The development of social 
behaviours.

Website: HuffPost - Evolution of the ‘Social 
Brain’ in Humans: What Are the Benefits and 
Costs of Belonging to a Social Species?

Read 10 mins Provides a perspective on social development.

4. Development of "social” insurance 

models.

Report: Deloitte - Insurance and social media 
Reinventing a ‘social’ model for insurance

Read 15 mins Provides an overview on how mature 

insurance businesses are making use of social 

media to embrace the new ’social business’ 

model.

5. Social media trends in insurance. Website: ConsultancyUK - Insurance industry 
embracing social media but struggles with 
pace of change

Read 10 mins Gives a summary of a report: ‘Social Media 

Insurance Monitor’, which details the use of 

social media by insurance companies.

6 Marketing using social media. Website: ReviewTrackers - Social Media 
Marketing For Insurance: Dos and Don’ts

Read 10 mins A quick summary of the do’s and don’ts of 

social media marketing in insurance 

7. Social Media Insurance Monitor. Report: 2018 report by firm ITDS which 
measures insurers use of social media globally 

Read 15 mins Good report with insights and data on how 
global insurers are using social media

https://bit.ly/351zUmm
https://bit.ly/2Xde50s
https://bit.ly/34QdLaq
https://bit.ly/33JR73l
https://bit.ly/373aSVu
https://bit.ly/2OaNA7w
https://itds.com/wp-content/uploads/2019/04/SOME-GLOBAL-2018-def-HR-1.pdf

